GLOBAL FINANCIAL

INCLUSION BY 2020

Citi and the Citi Foundation are

founding and lead partners of

Financial Inclusion 2020, a multi-

year campaign with the Center

for Financial Inclusion. FI2020

is building a global movement to

mobilize stakeholders in making

financial services available to

the over two billion underbanked

people around the world. With

the Citi Foundation's backing,

F12020 will act as a catalyst for

governments, NGOs, corporations

and thought leaders to bring more

people into global markets.

Citi is the global bank. Wherever people have
good ideas, we are there to support them.
With over 200 years of experience, Citi works
tirelessly to provide individuals, communities,
institutions and nations with responsible

financial products and services.

WOMEN LEADING AT

CITI HONG KONG

Through a focus on recruiting,
developing and mentoring
female talent, women at Citi
Hong Kong are making progress.
Women represent half of the
management team and fill about
half of professional roles at this
2,900-person office. Citi Hong
Kong continues to support
women's professional growth
through career development
programs, flexible working days
and events such as the Senior
Women Leadership Series.
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INNOVATION IN HOMEOWNER
PRESERVATION

Through a unique partnership

with the National Council of \
La Raza (NCLR), Citi has helped -
hundreds of families keep their
homes across the United States.
The partnership enables NCLR to
take over distressed mortgages
and provide comprehensive
foreclosure intervention through
counseling and adjustments to
homeowners' monthly payments.
This unique and groundbreaking
model can be replicated to keep

more families in their homes and t
strengthen communities. CI I
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and social risk into more banks’
decision-making processes.




