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CHAIRMAN'S MESSAGE

ESEKFH

It gives me great pleasure to share with you
Citi China's 2013 Citizenship Report, which
highlights the key policies, initiatives and
action taken towards our goal of embedding
corporate social responsibility in all aspects of
our operations in China.

As Citi grows in China, we are committed to
good corporate citizenship at every opportu-
nity. We take a holistic approach in giving back
to local communities around China in a manner
that is results-oriented and that contributes to
the sustainable development of the communi-
ties we support. Our extensive CSR programs
continued strongly in 2013. With the support of
Citi Foundation, we invested in 12 programs fo-
cused on microfinance, financial capability and
asset building, youth education and livelihood,
and enterprise development.

Our philanthropic commitment extends far
beyond financial contributions. We leverage
our financial expertise, global network, local
presence in China and people who volunteer
their skills, time and experience, to impact the
wider communities where we live and work.
One example was our 8th Global Community
Day, where 4,000 Citi China employees, friends
and families volunteered and made a meaning-
ful contribution to their communities. After
the tragic earthquake that devastated Ya'an in
Sichuan Province, Citi, along with many other
leading international and Chinese companies,
responded quickly to alleviate the suffering in
the aftermath and support the rebuilding of
communities that were most affected.

In addition to reaching out to the wider com-
munity through our CSR programs, we also did
not neglect and continued to place emphasis

02 CHAIRMAN'S MESSAGE
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on our customers and employees. We further
expanded our product offerings and enhanced
our services to deliver a remarkable experience
for our clients and customers; we continued

to invest in our people, ensuring they received
necessary training and development to help
them reach their career goals and exceed their
own high standards in all aspects of their work.

In summary, our corporate citizenship efforts
are focused on areas where we can create the
greatest impact: through serving our clients,
supporting our employees, upholding the rules
and regulations governing our industry, and
giving back to local communities in China. They
set the benchmark for the future.

Through all these efforts, we are proud to have
been recognized by third parties. In particu-
lar, we were awarded “Outstanding Program
Award"” by China Philanthropy Times; “2013
Poverty Alleviation Ambassador” by China
Foundation for Poverty Alleviation; and “Best
Innovation in Charity Award"” and “Best Chari-
table Program Award" at the China Charity
Festival.

In 2014, we are working to introduce even more
initiatives and programs that deliver long-term
benefits to all our stakeholders and reinforce
our aspiration to be the most respected inter-
national bank in China, something we strive to
achieve every day.

il

Andrew Au
Chairman
Citibank (China) Co., Ltd.
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At Citi, we aspire to the highest standards of corporate governance and ethical
conduct. We act in the best interests of all of our stakeholders, maintain the highest

ethical standards, and ensure full compliance with the laws and reqgulations that e AENES Cetl 1
govern our company. ; Legal Representative, Chairman,
Chairman Andrew Au President

Independent Director Stephen Long

Board of Directors

Independent Director Zhe Sun

The structure of the Board of Directors has been optimized since the establishment of
CCCL. As of 31 December 2013, the CCCL Board of Directors consisted of 10 directors
in total, 5 non-executive directors, 3 executive directors and 2 independent directors. Director Simon Chow Executive Vice President

Director Kai Zhang Chief Financial Officer

Director Stephen Bird

Director Deepak Sharma

Director BEINAE

HEREBREFIATIRIE SERITAE. HEEPEF RS IREFImEX

BAMS SRR DAS R EORIEETE, BRISEEEN. pirector Agnes Liew

Director Anthony Nappi
EFEREM

B LA R E RS R N AR ASRITIASE . A TIAIRA A SR . HE20134 n
. EPENESALMI0ZERAR, ERAENITESE3S, FTESSE, ” w4 FITIRSS

MEFR2H. BRIK 1S FEAREK EEK. 1TK
WELR
N
skl EE
ek % BT
FREX
Deepak Sharma
weantE
B E

Anthony Nappi
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Independent Directors

As of the end of December 2013, we have two
independent directors, i.e., Mr. Stephen Long (who
replaced Mr. Danny Liu to be our new independent
director since June 2013) and Mr. Zhe Sun.

MIEER

HME20B3FRAK, EETELERERIETS, B
KERESEE (B2013F6 AREREILS . MAKEHE
PEFHIRIIES) MG EE,

In 2013, we held 4 Board meetings at an average of once every quarter. The Board
resolved or heard the reports of a total of 57 matters (including 26 resolutions and 31
reports). In addition, CCCL Board has exercised 6 written resolutions to 6 key matters
in the period between Board meetings.

During the intersession of the board meetings, we also provided 14 newsletters to
the Board in terms of CCCL's monthly financial information, CBRC on-site inspection
on CCCL's consumer banking business and commercial banking business, CCCL's
self-assessment on counter operation and financial/expense control, and Notice on
Foreign Banks' Risk Prevention and Stable Development for 2013 issued by China
Banking Regulatory Comission (CBRC) Shanghai.

Mr. Stephen Long is the voting member of Internal Audit Committee and Risk
Management Committee under the CCCL Board, and also chairs the Internal Audit
Committee.

Mr. Zhe Sun is the voting member of Risk Management Committee and Related
Party Transaction Control Committee, and he is also the chairman of Related Party

Board members can timely be aware of the operation and management situation Transaction Control Committee.

of the Bank and provide responses to management through such communication

mechanism. All the directors performed their duties with due diligence and protected Both of them have attended all the Board meetings and the relevant committee
the interests of both the Bank and the shareholder. meetings (Mr. Stephen Long attended all Board and relevant committee meetings

after his appointment), and were involved in the consideration and approval of the
related matters.

In addition, during the intersession of the Board meetings, the independent directors
kept themselves abreast with our monthly financial information, business updates,
and CBRC on-site inspections through our newsletters.
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RiEE. BENESHBRT, EBINERBITIRE, 4FARMRERNFIE. BAEWS. WSKRHERES (CBRC) HIFREE N .
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Furthermore, Mr. Zhe Sun has issued his written opinion
on material related party transactions reviewed through
the 15th written resolution of the Board (for completion
of information purpose, Mr. Danny Liu also issued a
written opinion on the same material related party
transactions). The independent directors have actively
participated in the decisions of the Board and provided
their independent opinions.

Supervisor

CCCL does not have a board of supervisors, but has

a single supervisor designated by the shareholder.

Our supervisor Mr. Mark Hart performed his duties
diligently and attended all of the Board meetings after
his appointment, and issued confirmation letters to the
meetings he attended accordingly.

In addition, Mr. Hart supervised the Bank's financials

and the performance of directors and senior
management personnel. The supervisor also provided
opinions to the matters in relates to 2012 audited
financials, the performance of the directors and the
senior management personnel and their performance
relating to management of liquidity risk. The material
related party transactions under the 15th board written
resolution were also sent to our supervisor for his
information.

Professional Board Committees

As of December 31, 2013, there were three professional
committees under the CCCL Board. These were:

a Related Party Transaction Control Committee
established on June 13, 2007, an Internal Audit
Committee established on June 13, 2007 and a Risk
Management Committee established on September 12,
2007.
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Internal Audit Committee
Chairman

Committee Voting-Member
Committee Voting-Member
Committee Voting-Member

Committee Non-Voting Member

Stephen Long Independent Director
Daisy Yao

Andrew Au

Antho ny Nappi

Simon Nie

Related Party Transaction Control Committee

Chairman

Committee Voting-Member
Committee Voting-Member
Committee Voting-Member
Committee Non-Voting Member

Committee Non-Voting Member

>t
J:vl:lk
H
=l
KA
il
B

H
0 | =0 | 3

WA |||
=0

(TRER)

plil

A |
|0 | =0

pli

(TRER)
(TRER)

WA | A | A
0

plil

Zhe Sun Independent Director
Andrew Au

Deepak Sharma

Agnes Liew

Lili Qin

Kai Zhang
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Risk Management Committee

Chairman

Committee Voting-Member
Committee Voting-Member
Committee Voting-Member
Committee Voting-Member
Committee Non-Voting Member
Committee Non-Voting Member
Committee Non-Voting Member

Committee Non-Voting Member
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Stephen Long
Zhe Sun
Anthony Nappi
Andrew Au

Lili Qin

William To
Wai-ling Wong

Marine Mao

Anthony Nappi
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Independent Director

Independent Director

In 2013, the three special committees under the
Board, based on the principle of equally emphasizing
quality and effectiveness, performed important roles
in assisting the Board to make correct decisions.

The three special committees held 12 meetings in
total, reviewed 28 motions and heard 56 reports.
Each of the three committees effectively operated
with distinct division of responsibilities and provided
professional advice and suggestions in terms of audit,
risk management and related party transaction control.
They provided solid ground for the Board so that the
Board could review and discuss the matters correctly
and efficiently.

Senior Management Team

The senior management team of the Bank performed
an active and leading role in optimizing the corporate
governance, expanding the Bank's scope and promoting
the Bank's reputation. Senior management provided
timely report to Board and/or Board committees
through various channels, including Board and
committee meetings, newsletters, etc. Management
level committees also held several meetings, actively
exercised its management functions. Our management
team also ensured that adequate training was provided
to employees. The topics of such training include fraud
policy and awareness, professional conduct, improper
electronic communication, anti-money laundry and
sanctions, anti-bribery and corruption, etc. The senior
management team met regularly and worked diligently
to ensure the Bank performed well in 2013.

In addition to the achievements made in the area of
corporate governance in 2013, in 2014, we will continue
to explore and optimize our corporate governance
systems and mechanisms, and constantly deepen our
governance practice to ensure stable, sustainable and
fast development.
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Risk Management Committee
has held four meetings and
the average rate of personal
attendance of voting-
members of the Committee

reached 100%.

RIS EEEGEEFHHZN
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Robust Risk Management
and Internal Control

The Risk Management Committee keeps itself
abreast of supervising senior management’s
control of various risks, including credit, market,
liquidity, compliance, operational , IT and,
reputation risk. It also reviews risk portfolio
reports, classified portfolios, NPLs and loss
provisions and key risk limits against actual
exposures.

Internal Audit adopted a risk-based methodology,
which provides assurance that risks are being
managed within the organization’s risk tolerance.
Audit plan is driven by audit needs assessment
of auditable entities. The audit needs assessment
is based on a composite risk which is derived
from two distinctive ratings - Citigroup level risk
rating and country level risk rating. Internal Audit
received the latest business and management
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information through business monitoring and shared
audit results, key findings and status of corrective
actions through various committees such as the
Business Risk and Compliance Control Committee.
Importantly, it also draws management attention to
significant risks and internal control lapses.

The Citigroup Chief Auditor, Regional Chief Auditor
and Country Head of Audit paid several visits to
CBRC Shanghai and 6 local offices in 2013, so

as to keep abreast with the changing requlatory
requirements and facilitate communication with

local requlators. Regulatory expectations, internal
audit transformation, audit focus and three Key
Performance Indices (KPIs) directly linked to
management performance appraisal were discussed
during these meetings. Communication with the
regulator facilitates mutual understanding between
regulators and CCCL and, therefore, is conducive to
effectively & efficiently plan audits which can meet and
address regulators’ expectations and concerns.

Risk Management Committee has held four meetings
and the average rate of personal attendance of
voting-members of the Committee reached 100%. The
Committee made 11 resolutions and heard 41 reports.
Risk portfolio seasonal report, classified portfolios,
NPLs and loss provisions, and key risk limits against
actual exposures were reviewed at each Committee
meeting. In addition, in 2013, Risk Management
Committee also paid attention to credit card portfolio,
derivative risk assessment, stress test and country risk
policy, and continued to focus on the following key risk
areas facing CCCL according to regulatory requirement
and market changes: reputation risk, information
technology risk, fraud case prevention and outsourcing
risk, etc.

At each committee meeting, members fully expressed
their opinions and provided constructive and timely
suggestions to the management team. All members
played an active role to support the Board in making
scientific and effective decisions.
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Citi's utmost responsibility is to treat our customers fairly
and provide them a truly remarkable client experience. This is
embodied in our commitment to responsible finance.

Customer Education

Citi is fully committed to educating and communicating with our customers. We take
our responsibility very seriously to help them address financial planning challenges
and navigate the dynamic state of today’s financial markets.

We put this focus into action by creating timely reference materials and hosting
events for customers so that they may become better informed consumers in the
local market.
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In particular, we make it a point to share our
market analyses and investment strategies by:

= Creating and distributing our 360-degree
Citibank newsletter with all customer statements
on a monthly basis;

= Posting up-to-date Citi market commentary
onto the Citibank China’s website according to
segments; as well as

= Communicating product performances
readily and accurately, which is critical in such a
time when markets are volatile.

We also create an Investment Product Handbook
that provides basic product information with
regards to QDII mutual funds, local mutual funds,

bonds, and other Citi wealth management products
and services, which are available online and in our

branches.

We also carried out several events to engage
our valued customers and provide them with
comprehensive information and insights on
specific industries. These events have all been
extremely well-received, and we will continue to
carry them out in the coming year.
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Our business depends on
the long-term support of

our customers, and their
opinions help inform product
and service development.

B SEARFER
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Wealth Management Forum

Citi's Wealth Management Forum (WMF) leverages
Citi's global vision and expertise and positions Citi
as a market leader in banking services and the
wealth management industry in particular.

For the customer, the Forum grants them direct
access to Citi's industry experts and management
team, as well as third parties made up of industry
experts and partners in attendance who validate
our research.

The Forum, which was first launched in 2010,
completed its 43rd session in 2013. It provides

customers an additional channel to share their latest
interests and concerns, which in turn allows us to improve
our wealth management platform and directly communicate
the updates we have made. To date, 17,000 customers have
attended at least one Forum.

Nine Forums were held in total of seven cities in 2013, and
attendance which has been steadily growing over the years
reached 4,500 Citigold and potential Citigold customers.
This is a testament to our growing credibility among existing
and potential customers.

Casting our net to a wider audience as part of consumer
education, we held biannual symposiums for journalists

to educate them on wealth management products in the
market and share updates on our business.
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Ensuring Customer Satisfaction

Customer Satisfaction Ranking

Citi uses Net Promoter Scores (NPS) as our metric
to measure customer satisfaction and loyalty. Our
business depends on the long-term support of
our customers worldwide, and their opinions help
inform our product and service development in
each following year.

In 2013, Citi China's Wealth Management and
Transactional Banking emerged top of the ranking
for the second year in a row, where over half of our
Citigold and Citibank customers indicated that they
were very satisfied with our services and products.
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Client Excellence Huddles

Citi organizes Client Excellence Huddles on a weekly basis to constantly refresh our
ten client excellence values. It gives our staff a platform to highlight best practices
and share case studies on solving customer issues.

These Huddles have proven to be so useful we have extended them beyond teams,
including additional one-off sessions with our Country Business Manager and
partners.

Eclipse Service Management System Program

Citi launched the Eclipse Service Management System (ESMS) Program in 2013 in
our bid to shorten complaints turnaround time and deliver a best-in-class customer
experience. The program familiarizes staff with our ESMS system through practical
experience.

The program consists of three phases:
= ESMS Awareness Session: Introducing the basic functions of ESMS and providing
useful material to frontline staff

= ESMS Knowledge Contest: Encouraging staff to practice what they have learnt

= ESMS Branch Competition: Using ESMS to track monthly complaint turnaround
time for each branch and rewarding the best branch
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Client

|dea for Citi Campaign

‘Idea for Citi’, a new campaign launched in 2013,
welcomes ideas from staff to re-innovate existing
practices and processes. A total of 135 staff
enrolled to submit ideas which were then voted
against by colleagues and evaluated by the Service
Quality team.

"EATEEE ST B

“HATEHRE AT (Idea for Citi) 220134 # H I —
DuEs), WHERTREANENRT, BtlE
BNl S5 SRR ANERAERAR . HB1358 R ITIREBSINE

Client Appreciation Week

The Client Appreciation Week is an annual regional effort by
Citi's consumer businesses in 14 markets to push customer
service to the next level.

During the week, activities focused on re-thinking customer
service were organized. The activities were also meant

as a platform for our senior leadership to reinforce our
commitment to customers and employees by means of
soliciting feedback directly from them and expressing
gratitude for banking and working with us.

Internal staff activities included poster competitions to
inspire colleagues, surprise-calls by senior leaders to test
staff knowledge and customer service levels, as well as

a lunch session with senior leaders as part of the award

for staff who demonstrated exceptional service levels.
Senior leaders in the team also took a step closer to the
clients by hosting tea sessions with customers to hear their
suggestions on what they hoped to see Citi do for a more
wholesome customer experience.

Ideas gathered during this week were selected and reviewed
for implementation to improve our customers' experience
when banking with us.
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Citi understands the importance of looking after our biggest asset - our people.

Business success today depends more than ever on employee skills and engagement.
We invest in our people, fostering a diverse workplace that reflects our global client
base and provides first-class learning and development opportunities.

We seek to make career development opportunities widely available and encourage
employees to fulfill professional and personal goals. Our goal is to be a company
where the best people want to work.

Citi believes the personal success and professional satisfaction of each individual
contributes to the success of our company as a whole. We are committed to being a
company where the best people want to work and where opportunities to develop are
widely available. We make it a priority to listen, support and care for our people to
create a stimulating and fair workplace environment.
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Diversity

Our diversity strategy focuses on four areas: management
accountability, attracting talent, workforce development and
work environment.

Citi Women

In Citi China, women make up more than half of the
workforce and are well represented in management team.
As of 31 December 2013, 34 percent of our Managing
Directors and 51 percent of Directors are women.

Our global theme “Connecting Women, Inspiring change,
Making Progress” guides Citi Women's strategy and tactics. In
China, we aim to provide opportunities to females by:

= Attracting women: promoting a value proposition to
inspire the working passion;

= Developing women: providing more opportunities
such as formal training, on-the-job learning and experience
sharing; and

= Retaining women: fostering a work environment where
diversity is embraced.
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Diversity is a business
imperative for Citi and
is vital to our future.
We promote a work
environment where
diversity is embraced,
where people are
promoted on their
merits and where
colleagues treat each

other with respect and
dignity.
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Citi strives to stay true
to our culture of putting
people first as our
employee base grows

in tandem with the
rapid expansion of our

Employee Engagement

business.

To maintain our leadership position, we need to attract the best people and provide
them with the skills to thrive in our fast-moving and competitive sector.

BEE 22 Bl S5 R RE R ot noctis an heloing thom achiove el potontil ant e enomge our
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We aim to help women achieve their full potential,

=
such as becoming passionate Citi leaders and .'ﬂI%—E
achieving work life balance. Therefore, we organize \ \ ) B \
sessions on career sharing, mentoring, women ARFFEIER RS, AWML SEMAA, AR, Bt 17E
leadership training, and keynote speeches by XARTE . EFFRUR ST A

reputable celebrities.
M R THOEERNTBEETRMZEL R NNEZNR. EEEIAERBEMA
Continued efforts will be made going forward X, NETAERERTHRRER.
to ensure that Citi China Women are not only
professionally developed but are also happy
employees.
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Gatherin g Feedback Overall employee satisfaction rate reached a record
90 percent.

Employee feedback is critical to our business success.
It helps us assess key management practices, monitor
workforce trends and concerns and target areas of
opportunity.

Of note, employees felt that significant
improvement was made with regards to training
that has better equipped staff to produce higher
quality work; eliminating practices which stood

We gather feedback through town hall meetings, focus in the way; and cooperation among work groups.
groups and issue-focused action teams. Employees also take They also responded favorably when asked
part in our annual confidential global survey, Voice of the about strengths in employee teamwork, driven
Employee (VOE), available online in English and Chinese. by a common purpose of serving Citi clients and
Topics include job satisfaction, recognition and rewards, stakeholders; the understanding of expectations
work-life balance, innovation, partnership and client focus. for respective roles; conducive work environments
that are diversity inclusive; and the creation of a
The 2013 VOE was conducted in September 2013, and 95 Citi culture that is financially responsible.

percent of Citi China's full-time employees took part in it.

W g e REE, RIMEEHIFASIEENE, BETH
THEN, BATIERE: BAET IS RABHE
RIRHERINATDNERINAR. CENTFRIIHEEE & TAFAZ ERISFASIGE. Sk RIERSTE
METESRE . MR R TIVARIS LS 5 X M5 B 18E P SRR AL — L) B ARRIREN T, EIEL
BRSO R 33 AR B ETREAGI; 2T TRESRENIEE
1, THHMEREER, RERASHN, LELT o,
BB RT A MEEH RIS SR, RITE CREEEHM WATXUEREN, R Employee Recognition
WERTRE. RIES5ARALHKENEEELAE "RT AT THENES.

To give our employees the best opportunities to grow with the company, Citi offers

N e Wit D ! . : .
DA BEBNIAMAIMIMESIA, ELILT. FEE both domestic and international assignments as well as exchange programs.

BEELEFEE. RESEMN. LIEETEFE. tlFH. &1F
RRW EPEL % = We launched the first One Citi China CEO Award, a quarterly recognition
that celebrates collaborative efforts among different departments and encourage

2013 “"RINFE" FABEF2013E9 21T, 95%HEEFE further teamwork

2ARTISE5THEE, ALHZERE06MBILEKTE, &
T X AL BRI KT o = The Citi Anniversary Program replaced our Long Service Award in China, which
rewards employees after every five years of service.
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Mentorship

Citi China introduced its mentoring program in 2013 to create a culture of high
performance and bold ambitions.

The enhanced mentoring program is a triple win: on an individual level, it accelerates
development, expands networks, and provides different perspectives; for the mentors,

it improves their leadership skills; and for the company, it creates an environment that
fosters productivity, performance and learning.
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Optimizing Career Paths
Training and career development
Training is an investment in our company'’s future. In 2013, Citi conducted an extensive

training and development program designed to meet the changing needs of our
employee base.
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In 2013:

= Total training hours: 284743 (up from 281475
hours in 2012)

+ 3392 Citi China employees underwent
classroom training, for a total of 48075.5
training hours. Compared with 2012, on-line
training hours has increased from 127805.19
hours to 136688.76hours.

= Citi's Management Associate (MA) program,
which aims to develop high potential young
individuals for leadership roles and expose them to
different areas within the bank, welcomed 35 new
associates.

= We continued to accept our Citi Global Banking
Associates (GEMA) from top US business schools.

* The 1st batch of 4 GEMAs hired by Citi
China in 2011 completed their training and
rotation in North America and China, and
joined China corporate bank in February 2013.

= We did not neglect our leaders too.

+ We held 20 training sessions for leaders in
Citi China, with total number of participants
standing at 523.

» The China Leadership Program with Peking
University was continued for the 4th year
running.

+ The Citi China Executive Leadership Program

with Tsinghua University was also held for
the second year.
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Citi's first-class health and
wellness programs help our
employees address these

everyday risks by improving
their physical fitness and
well-being, which in turns
boosts productivity.

Employee Welfare Citi Fitness Challenge Employee Assistance Program (EAP)
In October 2013, Citi kicked off our second annual In 2013, we sustained the EAP program which consists of a
Citi Fitness Challenge. Over 450 employees series of soft skills lectures in Shanghai, Beijing, Guangzhou,

Health, Safety and Wellness

Since our employees are mainly office-based, they face few direct occupational
health and safety risks. But sedentary lifestyles bring their own health and wellness

voluntarily committed to a 30-day exercise
program and earned points for achieving personal
fitness goals. Citi then converted these points

Chengdu and Shenzhen, and employees from other

cities joining in via teleconference. Topics included stress
management, communicating with children of different ages,

challenges. into donations to employees’ chosen charities, and health.
either International Rescue, Project HOPE or CARE
According to Citi's global directive, all our facilities have on-site medical facilities International.
and other programs that meet employee needs, local regulations and best practice
standards. Live Well at Citi is an initiative launched in 2012 to promote a culture of health
through programs that meet overall company objectives while serving local needs.
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PROMOTING
ENVIRONMENTAL
SUSTAINABILITY
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Citi is at the forefront of
environmental and social risk
management, and integrates
environmental policies into
our business practices.

We reduce our footprint
whenever possible throughout
our own premises, and work
with our clients to help

them meet environmental
objectives through innovative
banking products and
services.

IR EEIMEHIMI S
REENRG, AR
REZRABAR A 535558
LR, BANRAIREERBLE
SYMBLEERT, H5
ERS1E, BIelHIRIT
F=mmtlfRSS, BRI
KRB R

In accordance with CBRC's Green Credit Guidelines,
CCCL's policy is not to provide credit to existing

or new clients whose operations have significant
negative impact environmentally and/or socially,
as determined by the CBRC Green Credit
Guidelines. CCCL will request loan repayment from
existing clients that have a significant negative
environmental and/or social impact post approval,
until they rectify the issue.

The specific control process is also implemented in
CCCL. As part of compulsory due diligence for new
loan approvals, annual and interim reviews and
loan drawdowns, CCCL checks on customers and
clients’ environmental and social aspects, including
the credit report retrieved from PBOC Loan Card
System. For project financing and fixed asset
loans, a relationship manager or analyst makes
sure that the proposed project does not fall under
the “Restricted"” or “Eliminated"” category that is
defined in the latest version of Guidance Catalogue
for Industry Structural Adjustment released by
National Development and Reform Commission
(NDRCQ), and that it has fulfilled and obtained all
relevant government approval.
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Environmental and Social Risk Management

CCCL has adopted and will continue to adopt the group wide Environmental and
Social Risk Management (ESRM) Policy to ensure we conduct business in an
environmentally and socially responsible manner. The policy applies to transactions
that meet certain financial thresholds where there is a known use of proceeds
directed towards a specific asset, investment or business, particularly those related
to physical facilities or equipment for industrial, natural resource extraction, or
infrastructure investments. The ESRM Unit formed by the ESRM specialists, reviews
each transaction category and then works with the Banker and Client to properly
manage and mitigate those risks.

Since June 2013, CCCL prepares a Green Credit Annual report which is to be produced
on annual basis, and submits it to the Risk Management Committee (reporting to
Board of CCCL) for review.
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Operations

Citi China has set out to reduce energy and water
consumption as well as waste while focusing on
building environmentally-friendly offices. Such
efforts include the following:
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= Replacing our signage with LED light sources
from the T5 energy-saving lamps at the Chibi
Lending Company in Hubei province, acting as a
model for all future new branches;

= Reducing the number of lamps along our

corridors of our Beijing, Guangzhou and Shanghai
offices; and

= Executing our Nano-material Reflector
Project which looks into using the minimum
number of lamps in office areas while maintaining
the required standard for the brightness of lights
(the maximum effect is achieved by means of using

reflectors). This project is currently in progress in Citi
Tower in Shanghai, and is intended to be rolled out in all
other facilities.

= Standardized the air-conditioning system and
lighting operation time schedule and streamlined energy
management model to reduce utility consumption. Since
inception in 2012, 14 branches have gone through the
program.

= Providing customers with paperless solutions: 70
percent of our customers opted into e-Statements, and we
continue to emphasize the availability of electronic delivery
of statements to customers.
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We believe that it is important
to integrate sustainability
into not only the operations

of our facilities but also the
ways that we as employees
operate.

Employee Engagement

As threats to the environment continue to loom
with problems such as climate change, pollution
and natural disasters, it is necessary to heighten
awareness of environmental sustainability among
employees.
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Throughout the course of 2013, Citi China worked with our global family to organize
and participate in global Citi and NGO initiatives. They include:

= World Wildlife Fund's (WWF) Earth Hour: 2013 is the sixth consecutive year that
Citi China joined our global colleagues by turning off all non-essential lighting on
March 23 between 2030 and 2130 hrs. A total of 67 premises in the 18 cities where Citi
has a presence in the country joined in, evidently demonstrating Citi doing its part to
be a responsible citizen of the community we operate in.

= Earth Week: In April 2013, Citi China hosted a week-long of activities in our
Beijing and Shanghai offices to promote environmental sustainability. They included:
« Talks with our NGO partners on topics ranging from air pollution to food safety; and

» An excursion to the Pudong Environment Protection Monitoring Station where
they learnt about and view real-time environment monitoring processes.
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Citi China also promotes employee volunteerism
through a range of volunteering activities.

= Global Community Day: In the eighth year

of this Citi initiative, close to 4,000 Citi China
employees and their friends and families took
part in 35 events in 18 cities across China. We
focused on advocating nature conservation and
environmental protection, providing financial
education, cleaning up local neighborhoods, and
caring for the elderly and disadvantaged.
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GIVING BACK TO
THE LOCAL COMMUNITY
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Citi strives to put part of our money, talent,
experience where we can help accelerate economic
opportunity, and to find ways to include more
people in the financial system. We support specific
causes that fit our mission of financial inclusion
and those where philanthropic capital can seed

the development and testing of new ideas with the
potential to attain scale.

Our efforts are partially catalyzed by Citi
Foundation's investments in partners that promote
financial inclusion and economic empowerment,
and fueled by the engagement of our employees
and partners. The Foundation provides support to
nongovernmental organizations working on the
ground and thought leadership and innovation
programs that promote the scaling of proven ideas.
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As Citi grows in China, we
are committed to good
corporate citizenship at
every opportunity. We
take a holistic approach
in giving back to our
local communities around
China in @ manner that

is results—oriented and
that contributes to the
sustainable development
of the communities we
support.
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We also encourage employees to participate actively in activities that complement
our community activity (see Employee Engagement, page 45).

In 2013, Citi China joined hands with more than ten non-profit partners to launch
twelve community development programs that address a diverse group of social,
economic or environmental needs.

Financial Capability and Asset Building

Citi sees financial knowledge and skill sets as an important life
skill. This, coupled with our expertise in this space, made us decide
to support an extensive array of financial education programs that
benefitted more than 13,000 children and youth in 2013 alone.

We and our NGO partners are heartened by the changes we have witnessed in their
financial behaviors, like developing personal monthly budget and maintaining monthly
expenditure report.

AR R TREBS EH X DA, (EATEETEEX@RFEN— N EE5 0.
(FNE43NW "RIBE" )

fatite. 2FRIMENEZ TTHENK, 20B3FEHRETEEF 2N EERMMENE, FRE
TRIGEX A RIE .
ERENSHFRIR

AN ERALRTIEMREER - ERNEFRAE. £TIE, TR
EFREEEIMRENT LRSS 2R, XHF—RIFENEMHBE
WH. X#2013F, mAEEI1.37RILEMBTLEMDRZE,

LAEZHENE, RINREFEAHFREMRERXLEZ T AREARNNIE, B8
SMITARURETRREN, FIIFREIENARERENE AAZRES.

UPHOLDING WORLD-CLASS CORPORATE GOVERNANCE 49
Bl f5At X



Case Study: Agent Penny Program

The Agent Penny program was launched in 2007 and expanded in 2009 with NGO
Shanghai Better Education Development Center (Better Education) in a bid to
promote financial literacy to upper primary school students through innovative
methods.

The program illustrates basic financial concepts such as financial planning, smart
spending and saving, in interesting and easy-to-absorb ways: cartoons, comic books,
skits performed by the students themselves and competitions, and in and out-
of-school activities. Of note, the cartoon series was a new channel introduced in
December 2013, consisting of 32 episodes, nine of which were dubbed in local dialects
by Citi volunteers.
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Microfinance

As a leading corporate supporter

of microfinance in China, Citi has,
over the decade, been advocating
for the sector’'s development by
enlarging the capacity of non-profit
microfinance institutions (NGO MFls)
and sector networks to support
financial education initiatives for
microfinance clients, many of whom
are an underserved population.
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The Citi - CBA
Micro-entrepreneurship Awards

Citi celebrates microentrepreneurs and microfinance
practitioners with the annual Citi Microentrepreneurship
Awards (CMA). The Awards has a secondary mission to raise
awareness of the role of microfinance in increasing access to
finance and poverty alleviation.

In October 2013, we held the ninth CMA in Beijing where
we gathered 200 microfinance practitioners, veterans and
supporters from government, non-profit organizations,
banks, industry research institutions and media.

Funded by Citi Foundation, the Awards have since become
the largest and most influential event for Chinese
microfinance practitioners. Besides being a platform for
them to network and learn, the Awards are highly regarded
as an industry yardstick for success. In fact, 2013's Awards
committee received a record number of applications, with
165 for Institutional Awards from 23 provinces, and an
overwhelming 100 competing for the Microentrepreneur of
the Year Award.
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Citi focuses on initiatives
that address key community
needs - financial stability,
enterprise development and
neighborhood revitalization -
while fostering innovation
and providing thought
leadership.
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Financial Stability and
Enterprise Development

We also collaborate with external stakeholders to
address these economic issues through impactful,
multiyear public-private partnerships that include
nonprofit partners and local governments.

In China, we pay particular attention to disaster-
stricken and poor villages. We desire to create effective
and sustainable vehicles to help the communities to
reap triple benefits - economic, environmental and
social. We do so by building their living quarters,
increasing their income levels by way of establishing or
expanding household and micro enterprises, coaching
them on adopting better and greener farming practices
and technology, and expanding their market access,
while preserving their indigenous traditional cultural
heritage like art and agriculture.

Citi also recognizes that solutions to many complex
community challenges require sustained investment
and collaboration over time. Here are some examples
of how our long-term commitments have made a real
difference:
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Case Study: Guizhou Indigenous
Craftwork Development Program

Guizhou, a rural province located in southwest China,
is known for its indigenous artisans, mostly from the
Miao minority group.

In 201, Citi China partnered with the Community-

Based Conservation and Development Research
Center of Guizhou (CCDRC) to launch the Guizhou
Indigenous Batik Development Program. The
program has since expanded to more craftworks in
the province, which explains the program's more
encompassing name today.

The program sought to enhance the artisans’

production and marketing skills so that they can
make a better living. We also established sales
centers where the artisans are able to negotiate
prices, expand their sales channels i.e. new markets.

Overall success would call upon strong collaboration

not only between Citi and CCDRC, but also from other
corporations, grass-root organizations and the local
government.

The results to date speak for themselves:

= Over 2,000 household enterprises (7,000
individuals) have witnessed their income levels
increase by 30-40 percent year-over-year.

= The program has received wild acclaim,
winning several of the nation's top community
development awards.

= The sustainable success and impact of the
program has drawn attention not only from within
the Guizhou Province, but also from its neighbors,
renowned experts, designers and the industry's
influencers.

In November 2013, we celebrated the program’s
third anniversary with an event with our partners,
during which we shared with attendees our
program model, learnings, experiences and the
sustainable impact generated. We also supported
the launch of the Guizhou Absolute Cultural Week
and 2013 Absolute Guizhou exhibition, where

the artisans also got a chance to showcase their
talents and products.
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Case Study: Chongqging Rural Small
Enterprise Development Program

Chongging is Guizhou's neighboring province, in
southwest China. A significant part of its population are
farmers as agriculture remains significant.

Since late 2010, Citi has been partnering with a
humanitarian organization Humana People to People
(HPP) to economically empower impoverished

and low income residents of rural Chongging in a
sustainable way.

The program was first incepted in Wanzhou district,
teaching the farmers from small and growing household
enterprises technical and practical skills like sustainable

agricultural production, animal husbandry, rudimentary
finance and marketing. We also built an effective and
sustainable training model for local farmers to become
skilled farming instructors, and established farmers’
clubs that conduct systematic training and support
activities to derive greater impact for the farmers.In
August 2013, Citi and HPP announced the completion of
the project. The achievements are impressive:

= 70 percent of program household enterprises have
indicated an increase in their average annual income by
30 percent.

= 1,853 household enterprises (7,096 individuals)
from five villages in the district received the technical
and field trainings.
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= A total of 127 training sessions have been
conducted for 19,561 farmers cumulatively.

= Citi donated fruit and nut trees to 120 household
enterprises to further generate an estimated
additional annual profit of at least RMB 920,000
for 20 years when trees are in full production.

= Community development funds were established
to support 62 income generating sub-projects,
bringing additional 10 percent of income increase
to 847 participating families.

With this resounding success, Citi and HPP will
replicate the program in Haokou, Wulong district
come January 2014.
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Our grants, funded by Citi
Foundation, support programs
that aim to increase the
number of low-income,
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migrant, youth who, based on P
their skills, become employed, ggﬁ%ziﬁ%mﬂg

start their own income-
generating business or obtain
higher education or training.

Youth Education and Livelihood

Youth ages 13-25 represent a growing percentage of the Chinese population.

In 2013, Citi China renewed our commitment for the third year, to the BN Vocational
School (BNVS) and Safe the Children to provide complimentary training to migrant
students who hope to gain academic knowledge (English, Chinese, Math), vocational
(electrical maintenance, western pastry and hospitality services) and life skills
(professional etiquette, Chinese traditional culture, communications, self-confidence
or conflict management) to secure skill-based employment and the opportunity to
break their families' poverty cycle. Since 2013, we also started supporting relevant
activities organised by the Save the Children Foundation.
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2013 “TUTEM” ERLEIFT N A XFE

2013 Citi F|r| ar |r ial Inrwvdtion Application Competition
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Citi believes in nurturing the next generation of talent HRAAEE T —RAAEREE, T—HRBRARK
who will be the main contributors to our economy. MEFNEETIE -

Young Talent Development

HNgkEs5—nakalE, BEIEFMIE A, BF
FMERBEEANA. 20135F, wEFEHE:

We continue to cooperate with top universities to
sponsor, train, and recognize young talent through
various programs. In 2013, we:
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= Continued our Management Associate (MA)
Summer Internship program - the Citi Future Elite
Summer Camp - with structured orientation, soft
skill trainings, speaker series, and an offsite camp to
equip students with more information, knowledge and

= Continued hosting Banking Courses in Beijing
University and Fudan University over ten weeks each.
The universities have expressed gratitude to Citi China
for hosting the courses and shared positive feedback
from the students. As of 2013, Beijing University has also
made the Citi Banking Course as a compulsory subject
for all Finance majors.

= |n 2013, Citi China continued to sponsor five
scholarships in various educational institutions and
competitions.
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Citi Forum

2013 was the 10th year that Citi sponsored the
Sun Yat-sen University Management School's
Citi Forum which saw the largest number of
participants ever. Citi Forum attracts numerous
students and scholars from local top universities
with its unique form and original content.
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Industry Recognition

Citi China's efforts in this area have been
recognized by third parties, including:

= Universum's Student's Ideal Employer
Survey which ranked Citi 4th among business
students, with our brand, training and development
opportunities, and harmonious teamwork being the
top reasons.

= ChinaHR's 11th Best Employers of China
placed us at the top among foreign banks,
second in the investment banking and securities
industry, and 14th in the overall ranking, a stark
improvement from the previous year's rank at 40.
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AWARDS AND RECOGNITION

RIS

2013 Lujiazui Warm-hearted Finance
2013FE R MEF E SR N mbs

China Business News (CBN)

(E—mzaM)

Outstanding Program Award
FEAVHSRELTR

China Philanthropy Times 2013 CSR Awards
NGRS

2013 Collection of China and Foreign
Enterprises’ Outstanding International
CSR Cases

2013 M BT EIFIR it S R EML T
EoS

China Foundation for Poverty Alleviation
hEERESS

Best Innovation in Charity Award
20B3FERELTOIFE

China Charity Festival

FEART

Best Charitable Program Award
20B3FERELTIME X

China Charity Festival
E AT
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Pudong Charity Award
HARMX"BE A TR
Shanghai Pudong “Charity United”
AR " EE A ARER"

2013 Best Green Angel Award
2013 ELR K AME

Shanghai Oasis Ecological Conservation and
Communication Center

EBEMNESKRIPIIRT D

2013 Poverty Alleviation Ambassador
2013k A K AE

China Foundation for Proverty Alleviation
IaxkAEes

Student’s Ideal Employer Survey's 4th
Most Ideal Employer
HEEFHAEENAZ

Universum

A EERENE

11th Best Employers of China Awards’
14th Best Employer in China
+—EHEREETE NS

ChinaHR
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AWARDS AND RECOGNITION
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For more information about Citi's approach to Corporate and
Social Responsibility in China, please contact:

Marine Mao Lingzi Liu

Corporate Affairs Corporate Citizenship
Citi China Citi China

Tel: + 86 212896 6366 Tel: + 86 10 5937 6502
Email: marine.mao@citi.com Email: lingzi.liu@citi.com
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