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8 November 2017  

 
AUSTRALIANS WANT MORE FROM CREDIT CARD REWARD 

PROGRAMS, REVEALS NEW CITI RESEARCH 
 

Citi Rewards campaign addresses consumer uncertainty on how to best spend reward 
points 

  
Sydney, Australia: New research released today shows that almost half (38 per cent) of 
Australians using reward credit cards are not satisfied with their current reward offering.  
 

Clarity around where cardholders can earn the most rewards points was the primary cause of 

dissatisfaction, with 44 per cent of those surveyed unclear about how they can collect the most 

rewards on their credit cards.  A further 52% of those surveyed are unclear on what their points 

can get them. 

 

The research, commissioned by Citi Australia, revealed that other than annual fees, choice of 

reward redemption options is the most important factor when choosing a credit card.  

 

Eighty-eight per cent of respondents prioritise annual fees in their choice, with reward options 

coming in at 79 per cent, followed closely by how points are valued at 78 per cent.  

 

“Regulatory changes have impacted credit card rewards across the board in 2017 however we 

have seen that rewards points, alongside merchant acceptance, are still one of the most 

desirable offerings for current and new cardholders. Through Citi’s latest rewards proposition, 

we want to put the power back in cardholders’ hands, providing them the flexibility of benefits 

they value, as well as enjoyable opportunities on us – whether it’s a trip to Thailand or a 

Christmas gift for themselves or a loved one,” said Alan Machet, Head of Cards and Loans at 

Citi Australia.  

 

Addressing cardholder uncertainty 

 

With up to 150,000 bonus points available, Citi Australia has launched a new rewards offer for 

its credit cards, inviting Australians to apply for a new Citi credit card and redeem that year-end 

holiday, new computer or whatever it is they desire. 

 

“Through our new offer, we’re ensuring Citi cardholders have a transparent picture of what their 

rewards programs will deliver. For example, with 100,000 points, Citi cardholders can redeem a 

flight to Thailand, 120,000 points can buy you a new Apple Watch or with 150,000 points, 

cardholders can purchase a David Jones voucher to the value of $670,” Mr Machet added. 
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Citi cardholders can also use their points to redeem products from Amazon.com, with 150,000 

points equating to just under $600 to spend at Amazon.com online.  Citi is the first bank in 

Australia to offer its reward cardholders the chance to redeem points at Amazon.com 

 

Citi is the largest issuer of credit cards globally, and the fifth largest issuer in Australia after the 

big four banks. Citi is also Australia’s largest provider of credit cards for other banks; providing 

its balance sheet to Bank of Queensland, Suncorp, Virgin Money, Coles and several building 

societies. 

 

Citi Australia credit card reward offering for new customers 

 

Bonus Points Balance 

Transfer 

Annual Fee Points Earn Rates Additional Perks 

Citi Rewards Platinum Card 

100,000 bonus 

points  

(spend $3,000 

in first 90 

days) 

 

0% for 15 

months 

(1% fee) 

$49 for first 

year, $149 

thereafter 

1 point per dollar 

spent for eligible 

domestic spend 

(up to $10,000 per 

statement period) 

 

1 point per dollar 

spend for all 

eligible 

international spend 

(uncapped) 

 Select & Credit 

from your 

statement to 

pay with points 

 Complimentary 

international 

travel 

insurance 

 Exclusive 

access to the 

hottest tickets 

in town 

 Complimentary 

bottle of wine 

when you dine 

with partner 

restaurants 

Citi Signature Card 

120,000 bonus 

points  

(spend $3,000 

in first 90 

days) 

 

0% for 15 

months 

(1% fee) 

$197 for first 

year, $395 

thereafter 

2 points per dollar 

for all eligible 

international spend 

2 points per dollar 

for selected 

domestic 

purchases made 

and booked directly 

from a range of 

major restaurants 

and restaurant 

 Complimentary 

Priority Pass 

membership 

with two airport 

lounge visits  

 Complimentary 

cover including 

international 

travel 

insurance, 

purchase cover 

insurance and 

https://www.citibank.com.au/aus/credit_cards/cards_platinum.htm
https://www.citibank.com.au/aus/credit_cards/cards_signature.htm
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chains, hotel 

chains and airlines 

(flights only) 

1.5 points per 

dollar for selected 

domestic 

purchases made at 

major petrol 

outlets, 

supermarkets and 

national retailers 

1 point per dollar 

spent everywhere 

else on domestic 

eligible 

transactions 

extended 

warranty 

 Complimentary 

bottle of wine 

when you dine 

with partner 

restaurants 

Citi Prestige Card 

150,000 bonus 

points  

(spend $3,000 

in first 90 

days) 

 

0% for 6 

months 

 

$700 3 points per dollar 

for all eligible 

international spend 

 

3 points per dollar 

for selected 

domestic 

purchases made 

and booked directly 

from a range of 

major restaurants 

and restaurant 

chains, hotel 

chains and airlines 

(flights only) 

 

2 points per dollar 

for selected 

domestic 

purchases made at 

major: petrol 

outlets, 

supermarkets and 

national retailers 

 

1 point per dollar 

 Exclusive travel 

benefits, 

complimentary 

airport transfers 

and unlimited 

lounge access 

 Complimentary 

night’s stay at a 

premium hotel 

partner around 

the world 

 Personal 

concierge 

access 24/7 

 Complimentary 

bottle of wine 

when you dine 

with partner 

restaurants 

https://www.citibank.com.au/aus/credit_cards/cards_prestige.htm
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spent everywhere 

else on domestic 

eligible 

transactions 

 

- ENDS  -  

 

 
Media contact: 
Rachel Maher 
Citi Australia 
P. +612 8225 1639 
E. rachel.maher@citi.com  
 
About the research 
In November 2017, Citi Australia commissioned research agency House of Brand to conduct 

consumer research amongst Australians with reward credit cards. House of Brand surveyed 

1,081 Australian reward credit card holders, including those with a Citi rewards card and those 

with a non-Citi rewards card. The aim of the research was to provide statistical insights on credit 

card rewards attitudes and behaviours. You can view more key findings from the Citi Research 

here.  

 
 
About Citi 
Citi, the leading global financial services company, has approximately 200 million customer 
accounts and does business in more than 160 countries and jurisdictions. Citi provides 
consumers, corporations, governments and institutions with a broad range of financial products 
and services, including consumer banking and credit, corporate banking and advisory, securities 
brokerage, transaction services, and wealth management. In Australia, Citi serves over 1 million 
customer accounts and 900 corporate accounts. It has the most comprehensive offering and 
largest global reach of any bank with operations in Australia. 
 
Additional information may be found at www.citibank.com.au or www.citi.com.au | Twitter: 
twitter.com/citiaustralia | YouTube: youtube.com/citibankaustralia  
| Blog: blog.citigroup.com | Facebook: facebook.com/citiaustralia | LinkedIn: 

linkedin.com/company/citi 
 
Citigroup Pty Limited ABN: 88 004 325 080 I AFSL No: 238098 I Australian credit licence 
238098 
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